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Sample Syllabus

For 3-credit 28-class semester (leaving one class for visitors, catch-up etc.)
Class 1: Introduction to Trademark Law
Reading: pages 11–31
Class 2: Trademark Distinctiveness, the Abercrombie Spectrum, and Inherent Distinctiveness
Reading: pages 32–52
Class 3: Acquired Distinctiveness and Genericism
Reading: pages 52–58, 62–99, 103–106 (skipping section I.A.1.d Failure to Function as a Mark)

Class 4: Distinctiveness Analysis of Nonverbal Marks
Reading: pages 106–107, 117–138, 141–152 (skipping Two Pesos)
Class 5: Utilitarian Functionality
Reading: pages 155, 165–184 (skipping Morton-Norwich)

Class 6: Aesthetic Functionality, Deceptive Marks, and False Suggestion of a Connection

Reading: pages 184–210 
Class 7: Disparaging and Scandalous Marks

Reading: pages 211–240
Class 8: Use as Prerequisite for Rights

Reading: pages 240–258
Class 9: The Registration Process
Reading: pages 258–280 (skipping Park ‘N Fly)
Class 10: The Geographic Extent of Trademark Rights
Reading: pages 288–311 (skipping Punchgini and Belmora) 
Class 11: The Actionable Use Requirement and the Contemporary LOC Test
Reading: pages 349–351, 360–365, 372–384 (skipping Rescuecom, Borden’s Ice Cream, and Polaroid)
Class 12: Survey Evidence and Sponsorship Confusion

Reading: pages 388–419
Class 13: Initial Interest and Post-Sale Confusion 

Reading: pages 420–436
Class 14: Reverse Confusion and Reverse Passing Off


Reading: pages 436–460
Class 15: Trademark Dilution by Blurring

Reading: pages 462–478 (skipping Wolfe’s Borough Coffee)
Class 16: Trademark Dilution by Tarnishment

Reading: pages 492–502 (NB: short reading assignment)
Class 17: Cybersquatting

Reading: pages 502–524 (skipping the URSS)
Class 18: Secondary Liability
Reading: pages 528–539, 548–552 (skipping Gucci v. Frontline) 
Class 19: Descriptive Fair Use

Reading: pages 553–575
Class 20: Nominative Fair Use
Reading: pages 575–593
Class 21: Expressive Use of Trademarks
Reading: pages 594–633 (NB: long reading assignment)
Class 22: Abandonment, Assignment in Gross, and the First Sale Doctrine
Reading: pages 633–662 (skipping Nitro Leisure; note that if ITC v. Punchgini is not assigned above, students should be warned that they should rely on the summary of the facts provided on page 633)
Class 23: False Advertising

Reading: pages 673–693 (skipping Pizza Hut, Inc. v. Papa John’s Intern., Inc.)
Class 24: False Advertising and Substantiation

Reading: pages 706–728
Class 25: Endorsements and Social Media
Reading: pages 729–758
Class 26: Right of Publicity

Reading: pages 759–770, 780–794, 798–799 (skipping Kozinski’s dissent in White v. Samsung)
Class 27: Remedies

Reading: pages 800–811
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