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Sample Syllabus

For 3-credit 28-class semester (leaving one class for visitors, catch-up etc.)
Class 1: Introduction to Trademark Law
Reading: pages 11–30
Class 2: Trademark Distinctiveness, the Abercrombie Spectrum, and Inherent Distinctiveness
Reading: pages 31–51
Class 3: Acquired Distinctiveness and Genericism
Reading: pages 51–76, 91–94; optional: pages 76–91, 94–96
Class 4: Distinctiveness Analysis of Nonverbal Marks
Reading: pages 96–97, 107–127, 127–128, 131–138, 142 (skipping Two Pesos)
Class 5: Utilitarian Functionality
Reading: pages 143–164, 171–173
Class 6: Aesthetic Functionality, Deceptive Marks, and False Suggestion of a Connection

Reading: pages 173–199

Class 7: Disparaging and Scandalous Marks

Reading: pages 199–227
Class 8: Use as Prerequisite for Rights

Reading: pages 227–247
Class 9: The Registration Process
Reading: pages 247–269 (skipping Park ‘N Fly)
Class 10: The Geographic Extent of Trademark Rights
Reading: pages 277–309 (skipping Punchgini and Belmora) 
Class 11: The Actionable Use Requirement and the Contemporary LOC Test
Reading: pages 337–339, 348–353, 360–376 (skipping Rescuecom, Borden’s Ice Cream, and Polaroid)
Class 12: Survey Evidence and Sponsorship Confusion

Reading: pages 376–406
Class 13: Initial Interest and Post-Sale Confusion 

Reading: pages 406–425
Class 14: Reverse Confusion and Reverse Passing Off


Reading: pages 425–448
Class 15: Trademark Dilution by Blurring

Reading: pages 450–478
Class 16: Trademark Dilution by Tarnishment

Reading: pages 479–488 (NB: short reading assignment)
Class 17: Cybersquatting

Reading: pages 488–510 (skipping URSS)
Class 18: Secondary Liability
Reading: pages 514–525, 534–538 (skipping Gucci v. Frontline) 
Class 19: Descriptive Fair Use

Reading: pages 539–561
Class 20: Nominative Fair Use
Reading: pages 561–580
Class 21: Expressive Use of Trademarks
Reading: pages 580–619 (NB: long reading assignment, skipping LV v Penn Law School controversy)
Class 22: Abandonment, Assignment in Gross, and the First Sale Doctrine
Reading: pages 625–653 (skipping Nitro Leisure; note that if ITC v. Punchgini is not assigned above, students should be warned that they should rely on the summary of the facts provided on page 625)
Class 23: False Advertising

Reading: pages 664–697
Class 24: False Advertising and Substantiation

Reading: pages 697–720
Class 25: Endorsements and Social Media
Reading: pages 721–750
Class 26: Right of Publicity

Reading: pages 751–762, 772–791 (skipping Kozinski’s dissent in White v. Samsung)
Class 27: Remedies

Reading: pages 791–813
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